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2016 - A YEAR OF ACTIVITY
How we performed against
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OUR POSITIVE PLACES
PLANS FOR 2017
Our vision for Positive Places
and our commitments for
2017 onwards.

BECOMING NET POSITIVE A NEW POSITIVE PLACES
OBJECTIVE
Becoming Net Positive.

“It is my great pleasure to introduce Hammerson’s latest
annual Sustainability Report. 2016 was a busy year for
the business and the outcomes we are able to report here
show the continuing effectiveness of our Positive Places
sustainability strategy. I am delighted with the results
and the position this puts us in to be able to respond to
the rising expectations from our key stakeholders for the
highest standards of corporate responsibility. The recent
launch of our ambitious Net Positive targets are a direct
outcome of this approach. Becoming Net Positive will be a
challenge for the business but I expect it to be an inspiring
one and look forward to sharing our experiences and
results with you as we take it forward.
The current political-economic context continues to raise more
questions than it answers, particularly in relation to sustainability.
However, we have a clear vision for our business and sustainability
sits at the heart of that vision. As we show through the data in
this report, a fully embedded sustainability strategy drives down
operational costs and supports the delivery of best in class assets for
all our stakeholders.
Last year I set the Sustainability Team the challenge of further
developing our Positive Places strategy into one that enables the
business to take a major step forward in setting and delivering the
sustainability agenda for our sector. Setting this challenge led directly
to the development of our ambition to be Net Positive in carbon
emissions, resource use, water and socio-economic impacts by 2030.
Launched earlier this year, this challenging corporate objective
extends to the tenanted areas of our assets and the impacts of our
investments in assets and portfolios managed by others such as VIA
Outlets and Value Retail.
It is with great pride that I am able to announce that we are the first
property company in the world to set out such a comprehensive set
of net positive targets.
This report sets out a wealth of data on our performance over the 12
months to December 2016. As we strive to ensure the greatest level
of transparency we can, we continue to provide comprehensive,
comparable data that is independently assured and compliant with
the GRI reporting framework and EPRA Sustainability Best Practice
standards. I trust you will find the information both interesting and
useful and we welcome your feedback and comments. For more
information and for regular updates on our activities including our
progress with Net Positive I encourage you to visit the sustainability
pages of our website.”

Cover photograph shows The Beacons sculpture at Highcross, Leicester.
These seven interactive, LED pillars display art and designs from local artists
curated by the Highcross team. The fish, featured here, have been one of
the most popular displays so far with the public.

David Atkins,
Chief Executive, Hammerson plc
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A BRIEF OVERVIEW
FROM OUR HEAD OF
SUSTAINABILITY
2016 was a busy but exciting year for
Hammerson as a whole and particularly
for the Sustainability Team. The two major
shopping centre developments delivered by
the UK developments team are both on track
to deliver BREEAM Excellent ratings and
equally importantly achieved outstanding
socio-economic outcomes for their local
communities. Electricity consumption has
fallen by 7% and carbon emissions by 15%
across our like-for-like UK Shopping Centre
portfolio. When we factor in the effect of
having clean electricity contracts across the
UK and Irish assets the reduction in carbon
emissions is even more dramatic. Details
of the projects that have delivered these
changes are set out later in the report.

04 - 05

The Retail Parks team has continued to show
inspirational leadership on sustainability following the
delivery of the Eco-Pod with Costa. They have now
committed to making phase two of Elliott’s Field in
Rugby net zero for operational carbon emissions. This
is a major commitment by the team and, as far as we
are aware, will be the first retail park to achieve this
in the world. We are on site now and will update on
progress over the course of the year.
Our asset management and operational teams were
similarly busy in 2016. The expansion of the portfolio
through the purchase of new assets in Ireland is
presenting exciting management and development
opportunities. With the installation of a PV array at
Westquay, LED lighting at Centrale and Union Square
along-side many other projects all of which contribute
to the overall performance of a large portfolio we
have lots of activity to report on. We are delighted
that the investment in LED lighting and updated
controls at Bullring has delivered results ahead
of expectation, as has the PV array at Westquay.
These positive outcomes are generating increasing
confidence in the returns and co-benefits that can flow
from investment in sound sustainability projects and
this is creating a real momentum across the business.

Highcross Shopping Centre, Leicester

As we close out 2016 and the final reporting of results
for the year, our thoughts inevitably turn to 2017 and
beyond. Hammerson has delivered consistently strong
sustainability performance over the last ten years but it
is clear businesses like ours need to do more to support
the avoidance of the worst effects of climate change.
Recognising this as an opportunity the Board encouraged
the team to review our sustainability strategy with a
view to substantially extending the reach and impact of
our programmes.
The outcome has been the development of our objective
for Hammerson to become Net Positive for carbon
emissions, water, resource use and socio-economic
impacts by 2030. This is an ambitious set of targets but
we are convinced it is the scale of change needed across
our sector and other sectors if we are to avert the worst
impacts of climate change.
Environmental and socio-economic footprints have been
calculated for the business to provide robust baselines
against which we can measure our progress in achieving
Net Positive. We will report on this comprehensively each
year whilst also providing on-going updates through
social media and our Positive Places website. I encourage
you to look out for our communications on Net Positive –
the real success of this programme of work will not just be
measured by our achievements but by any impact it has in
inspiring other companies to make a similar commitment.
We can make a small change by ourselves but as a
sector we can make a real difference.
Louise Ellison,
Group Head of Sustainability, Hammerson plc
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ABOUT US
OUR VISION

St Peter’s Square, Highcross, Leicester

We create desirability for consumers, brands,
commercial partners and communities.
We are an owner, manager and developer of retail destinations in Europe. Our
portfolio includes investments in 23 prime shopping centres in the UK, Ireland and
France, 18 convenient retail parks in the UK and 19 premium outlets across Europe.

Iconic destinations
We create outstanding architecture
to enhance locations. We place
our centres at the heart of local
communities, connected by seamless
technology and transportation links.
06 - 07

Best at retail

Our sustainability vision is to create retail destinations that deliver
net positive impacts economically, socially and environmentally.
Positive Places is our strategy for making that happen.
UK shopping centres

France shopping centres

Embedding
our Vision

We deliver the optimal retail mix,
consistently refreshed and showcasing
new concepts.

Our Product Experience
Framework is embedded
across everything we
do, providing a unique
point of differentiation.
We constantly challenge
ourselves to apply best
practice in retail design
and lead the industry
with our approach
to sustainability.

Convenient & easy
We make shopping simple and stressfree, with enhanced customer facilities
and services such as click & collect,
encouraging regular shopper visits.
Interactive & engaging
Our outstanding customer service
and leading digital infrastructure
drive engagement and loyalty, and
encourage shoppers to spend longer
at our destinations.

Ireland shopping centres
UK retail parks

OUR
POSITIVE PLACES
COMMITMENTS
These five commitments shape
our Positive Places activity

03

Challenge
& Innovate

We will challenge the
status quo and trial
new approaches and
solutions to support
the transition to a net
positive business

01

Protect
& Enhance

04

Serve &
Invest

We will protect and
enhance our natural
environment by
minimising resource
consumption and
delivering restorative
projects to deliver
a net positive
environmental impact
We will deliver
social value to the
communities we
serve, measured in
jobs, skills, civic pride
and investment

02

Premium outlets

Partner &
Collaborate

05

Upskill
& Inspire

We will take a
stakeholder led
approach to create
collaborative
projects that deliver
net positive outcomes

We will invest in
our people, as well
as recognising and
rewarding those
delivering change
that delivers on our
net positive objective

Entertaining & exciting
We constantly evaluate and refresh
our food and leisure offers, and
provide a local and national calendar
of events to surprise and delight
our customers, and keep them
coming back.
Positive places
We create destinations that deliver
positive impact economically, socially
and environmentally.

SERVE & INVEST
Community design workshops to be held for all UK shopping centre
developments and major extensions by the end of RIBA Stage 2
from 1st January 2015

1.

Achieved

5.

PROTECT & ENHANCE
Reduce carbon emissions intensity of the business by 20% by 2020
against 2015 baseline

4.

10% improvement achieved

3% reduction achieved

Achieve 100% diversion of construction waste from landfill in
the UK by 2020

On track. Achieved 96% diversion of
construction waste and in 2016.

Achieve 100% diversion of construction waste from landfill in
France by 2025

No relevant activity in 2016

Achieve 100% diversion of operational waste from landfill for
the UK portfolio by 2020

Achieved 100% diversion of operational
waste from landfill for the managed assets

Achieve 100% diversion of operational waste from landfill for
the French portfolio by 2020

On track. Achieved 78% diversion of
operational waste from landfill for the
managed assets

Reduce landlord water intensity by 10% by 2020 against a
2015 baseline for like-for-like shopping centre portfolio in the
UK and France

-3% UK, +22% France, +10% overall. This
target is not achieved and will be a focus of
attention for 2017

Ensure that 100% of Hammerson employees who have been
employed for 12 months or more have received sustainability
training by 2017

On track

Chart 1.1

Chart 1.2

GROUP CARBON INTENSITY
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PROFIT BEFORE TAX)
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Reduce operational energy use by 10% by 2018 across the
like-for-like shopping centre and retail parks portfolio against a
2015 baseline

UPSKILL & INSPIRE

mtCO2e/£m APBT
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PERFORMANCE AGAINST
OUR 2020 TARGETS

100
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PARTNER & COLLABORATE
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Extend our placemaking impact assessment across the UK portfolio
by 2017

On track. A socio-economic footprint
has been calculated on our True Value of
Shopping Centres toolkit updated

Deliver a centre-based retailer engagement activity across all UK
and French shopping centres by 2017

On track

Review and update the Supply Chain Survey in 2016

Achieved. Review and update carried out,
new version to go live in 2017

60,000

2013

2014

2015

2016

0
2016

2015
Group Carbon Intensity - Location Based
Group Carbon Intensity - Market Based

LFL French Shopping
Centre Portfolio

LFL UK Shopping
Centre Portfolio

LFL UK Retail Parks
Portfolio

3.

CHALLENGE & INNOVATE

The data reported here is calculated for the 12 months to 31 December 2016. The sustainability data in our Annual Report and Accounts is calculated for
the 12 months to 30 September to avoid the use of estimated data. There are therefore minor differences between the data reported in the two documents.
A full explanation of our basis of reporting is available on our website at sustainability.hammerson.com.

Meet 100% of irrigation demands and 25% of flushing demand
from non-potable water for all new developments and major
extensions entering planning and design after 1st Jan 2015

On track

Build 2 mWh renewable capacity into our existing assets and new
developments by 2020

On track

Our carbon emissions data is assured by Deloitte. The assurance process includes review of our operational energy, water and waste data.
Our additional targets are assured by JLL Upstream Sustainability Services. Assurance documents are available on our website.
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2016 - A YEAR
OF ACTIVITY

ACHIEVED

2016 was a very busy year for Hammerson and
presented good opportunities for making progress
against our business-wide sustainability objectives
under each of our Positive Places commitments.

10 - 11

2016 OBJECTIVES

OUTCOMES

Achieve 3% reduction in carbon emissions intensity of
the business

Achieved 10% reduction in carbon emissions intensity of the business
based on metric tonnes of CO2e/Adjusted profit before tax

6% reduction in electricity consumption across the LfL UK
shopping centre portfolio

Achieved 7% reduction

Extend LED lighting within the UK shopping centre and
retail parks portfolio

Completed Bullring LED project, continued roll-out programmes
across other centres

Deliver BREEAM Excellent developments at Victoria
Gate, Leeds and Westquay Watermark, Southampton

Design Stage ‘Excellent’ rating achieved on both projects. On track
for ‘Construction stage’ confirmation

Review tenant and shopper communications
around waste

All centres have reviewed and updated waste protocol and reengaged tenants. Particularly important is F&B tenants - highlighted
during BioWhale trial in Q4 at Westquay

Monitor implementation of recommendations from Energy
Saving Opportunities Scheme audits

All feasible recommendations implemented and learnings shared
across centres

Commission energy audits for French assets

Energy audits undertaken across the portfolio Opportunities
identified lie in insulation, BMS, lighting and air conditioning, with a
total recommended investment of €15m over 5 years

Continue to manage, at risk, EPCs out of the portfolio
through active asset management

Over 200 EPCs commissioned or reviewed in 2016. Number of F
and G EPCs across the portfolio continuing to fall and we are on
track to manage MEES risk out of the portfolio as planned

We will continue our work with the retailer group,
identifying mutually beneficial projects and issues to
collaborate on

Two further meetings held with our retailer forum focusing on new fit
out standards and Net Positive

Review and update our Supply Chain survey and publish
our 3rd Annual Supplier Report

3rd Annual Supplier Report published in 2016. Online Supplier
Survey reviewed and new version due to go live in Q2 2017

Deliver at least one innovation project with a key supplier

Collaborated with Sir Robert McAlpine to deliver Natural Capital
research project and hosted industry workshop

During the course of 2016 we have maintained our focus on driving down the environmental impacts of
our assets through good management and judicious investment. This approach has reaped rewards this
year with an impressive 14% reduction in carbon emissions across the like-for-like managed portfolios, 10%
reduction in carbon intensity for the business and 3% reduction in electricity consumption across the like-forlike UK shopping centre portfolio. Absolute water demand has also fallen in the UK.
Leeds Victoria
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ACHIEVED

The opening of two new shopping centres in 2016 kept the team extremely busy but also presented
great opportunities. A review of the façade design at Westquay South led to a saving of 279 tonnes of
embodied carbon. This represented over half the embodied carbon in the cinema cladding and soffit and
brought with it a reduction in cost. Photovoltaic panels have been installed on Westquay South and a
carport system is being design to enable PV installation at Leeds Victoria.

CONTINUED
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2016 OBJECTIVES

OUTCOMES

Continue to deliver market-leading community
engagement activity for all our sites

Delivered over 2,000 jobs across our developments and assets.
Worked with Teenage Markets, Pop-Up Business, Enabling
Enterprise and others to deliver innovative, market leading
community engagement events and activities

Respond to the increasing demand for information and
communication from our investors

Participated in two Socially Responsible Investment conferences, had
one to one meetings with investors and continued to engage with key
investors on CR issues

Start work on a carbon footprint for the business

By year end we had collated data from across the business to
enable a full carbon footprint to be established. This includes data
from our tenants and suppliers

Build on the successes and lessons learnt from the Ecopod, Elliott’s Field and the B&Q Eco Learning Store in
Merthyr Tydfil, to establish a new sustainable design
standard for our retail park developments

Elliott’s Field Retail Park, Rugby Phase 2 designed to meet BREEAM
‘Outstanding’, zero net carbon and to meet the B&Q Eco Learning
Store targets

Install PV at Westquay, Southampton and explore the
potential for PV at Bullring and Cabot Circus

PV operational at Westquay. Feasibility studies run at Bullring and
Cabot Circus

Work towards embedding PV in our Retail Parks standard
development specification

We now include PV in our Retail Park development specifications for
new schemes or major extensions as standard. If PV is excluded from
the scheme it will be as a result of a design review revealing that the
site is not suitable for an array

Work with BRE to support them in better aligning
BREEAM requirements with Retail Park developments

Met with BRE to discuss ways in which the standard might be
improved to accommodate retail parks more effectively. We will be
contributing to their consultation on the next revision of BREEAM
once it is open

Deliver consultation workshops at Croydon as part of our
Croydon Partnership development

Two consultation workshops delivered focusing on inclusivity (via
Croydon Council) and youth (St Andrews School). Workshops also
held with key stakeholders covering education, third sector, business
groups and registered providers

Maintain staff engagement in volunteering activities

Staff volunteering has grown again during 2016 with over 2,000
hours of volunteering recorded. Butterfly Bank - our staff volunteering
and sustainability engagement platform has supported this take up. It
is also promoting sustainable behaviour change amongst individuals
from eating less meat to walking to work. For more details see Our
Corporate Impacts section on pp. 84-85

Support six senior leaders through the Cambridge
Institute for Sustainable Leadership (CISL) programme

Six members of the senior management team attended the CISL
programme in 2016 including the CFO

WORKING
TOWARDS
2016 OBJECTIVES

OUTCOMES

Focus on improving waste management across our French
portfolio

Recycling rates have improved at all French assets we have been
managing for at least one year

Invest in water metering and management

We trialled Waterblades ahead of a planned roll out in 2017. We
are also trialling metering software

Focus on understanding weather and non-weather
related gas consumption

This will now form part of the new utility monitoring project schedule
for 2017

Collaborate with our Health and Safety colleagues to
achieve efficiencies in the administration of both ISO
14001 and ISO18001 management system

We have improved processes for environmental incident reporting.
Further upgrades to be done in 2017

Review capacity for renewable electricity generation
across the French retail portfolio

Espace Saint-Quentin and O’Parinor have been identified as sites
suitable for solar PV. Full feasibility studies will be carried out in 2017

Update and expand our True Value of Shopping
Centres research, originally published in 2013 and
begin establishing community engagement baselines for
each asset

At 2016 year end the research update was progressing and
included our retail park assets and our assets in UK and France. This
is providing baseline data for each asset that is used to inform our
Positive Places Plans and enable us to measure performance over
time as part of our Net Positive socio-economic objective

Extend the sustainability training programme to all staff to
ensure all teams are sufficiently skilled to support delivery
of Positive Places

Sustainability training is currently provided to all on-site teams
and to all new joiners through both corporate induction and small
group induction sessions, as well as an IEMA-certified course for
all UK shopping centre staff. In 2016 we undertook Net Positive
engagement across the business, although we did not achieve our
intention to offer enhanced sustainability training through a business
wide online training platform

2.

PARTNER &
COLLABORATE

1.

PROTECT
& ENHANCE
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COLLABORATION
WITH LOCAL
ORGANISATIONS
IS A KEY PART OF
OUR APPROACH

PLANS FOR 2017
Achieve continued improvement in carbon
emissions intensity of the business
Achieve 10% reduction in energy use for
like-for-like UK assets against the 2015 baseline
Continue to extend LED lighting across
the portfolios
Achieve 85% recycling of operational waste
and 100% diversion from landfill
Roll out Waterblades where feasible, and
improve metering and monitoring of water
demand through new utility management
platform project
Begin implementing energy audit
recommendations for the French assets
Continue to manage EPC compliance
Upgrade systems to improve efficiency of
environmental incident reporting. Prepare for
transition to ISO 14001 2015 standard

TRIALLING INNOVATIVE
NEW WASTE MANAGEMENT
SOLUTIONS
In 2016 we joined forces with OWL to implement
their BioWhale system at Westquay. One of only
five systems in the world currently, this cutting edge
organic waste management system undertakes the
first part of anaerobic digestion on site. Designed to
ensure the capacity for anaerobic digestion that exists
in the UK is fully utilised, the system also ensures the
greatest rate of food waste recycling by treating it onsite at the source point. The bio-soup created is used
as fertiliser or burnt for energy.
For more information: http://www.
organicwastelogistics.com/our-solution.php

As part of our Community Plan for
Leeds we created a partnership
with East Street Arts, Sir Robert
McAlpine, Leeds College of
Building and Leeds City Council
to transform an empty unit into
a unique temporary project
space - 130 Vicar Lane. This joint
enterprise project aims to provide
a platform for young people who
are looking to gain experience in
working in the creative industries,
providing a range of initiatives and
training opportunities to up-skill
Leeds residents, encouraging
them to make, create and exhibit
their work.

“

East Street Arts wouldn’t have the
chance to work in this kind of space
without working with Hammerson.
It’s absolutely vital that when new
developers are coming into city
centres that they look to understand
the city, its needs and what the
community looks like.
Nicola Greenan,
External Relations Director,
East Street Arts

PLANS FOR 2017
Identify top ten retailers to engage with on Net Positive

“
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OUR
POSITIVE PLACES
PLANS FOR 2017

Build profile of Positive Growth Awards across UK Shopping Centres
Launch an updated and supplier survey in the UK, develop supplier survey
for Hammerson France
Deliver one innovation project with a key supplier
Establish cross portfolio delivery partner for market leading community
engagement focused on areas of asset specific need.
Continue to build engagement with investors
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3.

4.

CHALLENGE
& INNOVATE

SERVE
& INVEST
PLANS FOR 2017
Publish updated True Value of Retail research
Establish asset specific community engagement targets
for each UK asset
Establish a cross portfolio programme that has a
positive impact on asset specific local skills and
employability profiles
Ensure key recommendations from the Community
Access Forum are incorporated into the next phase
of the Brent Cross development

16 - 17

Maintain staff engagement in volunteering activities

CHALLENGING OUR
RETAILERS
In 2016, we launched The Positive Growth Awards
Scheme as part of our commitment to Partner &
Collaborate with our retailers. The scheme works
with individual retail stores to award a status for
their sustainability, and provide help and support
to improve and celebrate this. The scheme covers
five areas of sustainability: Energy, water, waste,
products and people. Awards range from a basic
Membership Level, which reflects a commitment to
monitor and improve sustainability performance,
through to an advanced Platinum level, which
reflects best practice in store sustainability. Retail
staff from over 100 stores across the portfolio
are participating.
For more information: http://sustainability.
hammerson.com/positive-growth-awards.html

PLANS FOR 2017
Establish a monitoring and reporting structure
for each Net Positive pillar
Deliver net zero carbon, BREEAM Outstanding
retail park
Install PV on one existing asset
Carry our PV feasibility in at least three further
sites in France.
Deliver one further Eco-pod

2016 saw a number of accessibility projects
including our Accessibility Forum at Brent
Cross. Feedback from this Forum is feeding
into the design process to help us make the
future Brent Cross as inclusive and accessible
as we can.

“

We are all local disabled people and we meet
regularly at Brent Cross with the architects
and planners, and give feedback on how
the development can be truly accessible to
disabled people. The forum is there to bring
insight into being a disabled customer, so that
the new Brent Cross, the Brent Cross in the
future’s as inclusive as it can be to as many
people as possible.

“

Westquay South, Southampton

ENSURING OUR CENTRES
ARE ACCESSIBLE AND
INCLUSIVE

Tracey Proudlock,
Chair,
Brent Cross Community Access Forum
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5.

UPSKILL
& INSPIRE

PLANS FOR 2017
Support a further six senior leaders through the Cambridge
Institute for Sustainable Leadership (CISL) programme

18 - 19

Extend sustainability training and develop new learning
programmes using the business wide online training platform
Conduct staff survey
Continue to actively encourage staff engagement in
sustainability through Butterfly Bank, Community Day
and volunteering opportunities

INSPIRING OUR
EMPLOYEES TO
TAKE ACTION
Hammerson joined up with
Coriander Cows in 2015 to use their
innovative engagement platform
‘The Butterfly Bank’. Our employees
can find community, environmental
and health and wellbeing actions
to take at work and at home.
They record uptake, share stories
and inspire each other with peer
designed, sustainability focused
actions. Since the launch, employees
from across three offices and ten
shopping centres have been actively
recording sustainable behaviours
and community actions. To date
they have recorded an impressive
50,000 actions. Each action earns
a number of virtual butterflies that
are ‘banked’ online, a currency
that reflects the fact that butterflies
are an indicator species – the more
there are, the healthier our planet.
For more information:
http://sustainability.hammerson.com/
stories/309/the-butterfly-bank-2017.html

BECOMING NET POSITIVE
A NEW POSITIVE PLACES
OBJECTIVE
In 2017 our sustainability vision became even more ambitious,
with a bold new objective to become Net Positive for carbon,
resource use, water and socio-economic impacts by 2030.

Net Positive and
UN Sustainable
Development Goals
The UN has set out 17
goals designed to ensure a
sustainable future, which have
been adopted by countries
across the globe.

Carbon

Resource Use

Water

Socio-economic

Net Positive for
carbon means
carbon emissions
avoided exceed
emissions generated.

Net Positive for
resource use means
waste avoided,
recycled or re-used
exceeds materials
used that are neither
recycled, renewable
nor sent to landfill.

Net Positive for
water means water
replenished by
external projects
exceeds water
consumed from
mains supply.

Net Positive for
socio-economic
impacts means
making a measurable
positive impact on
socio-economic issues
relevant to our local
communities beyond
a measured baseline.

For the goals to be reached
everyone, including business,
needs to support them.
Our new Net Positive
objective directly aligns with
four of the 17 UN Sustainable
Development Goals:

Our Net Positive Areas
We aim to be Net Positive in four areas where we have the greatest
material impacts and therefore the greatest opportunities to drive change.

Becoming Net Positive is a short animation that introduces you to our Net Positive objective.
Click the image or go to sustainability.hammerson.com to view.

Hear from Hammerson Chief Executive
David Atkins about becoming Net Positive.
Click the image or go to sustainability.
hammerson.com to view.

Louise Ellison, Head of Sustainability from
Hammerson and other key stakeholders
give us their thoughts on Hammerson’s Net
Positive objective. Click the image or go to
sustainability.hammerson.com to view.

For more information
on the UN Sustainable
Development Goals go
to http://www.un.org/
sustainabledevelopment/
sustainable-development-goals

Hammerson Positive Places
Our sustainability vision is to
create retail destinations that
deliver net positive impacts
economically, socially and
environmentally.
Positive Places is our strategy
for making that happen.

If you have any questions about
our sustainability strategy or
the information contained within
this document please contact the
Hammerson Sustainability Team at:
sustainability@hammerson.com

