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I am enormously proud that Hammerson is the first property
company globally to launch such comprehensive net positive
targets, but also very aware of the challenge they bring.
This report demonstrates the great progress being made already
as teams across the business have been inspired to look at how
they are able to contribute.
A particular highlight this year has been the work of the retail
parks team. The development of phase 2 of Elliott’s Field, Rugby
as the world’s first carbon neutral, BREEAM Outstanding retail
park, was a major achievement and demonstrates what can be
done. Their work, particularly with the tenants to agree maximum
levels of energy demand for each retail unit is ground breaking.
We expect it to lead to further conversations with retailers more
widely about what they can contribute to reducing the impact of
their operations through design, fit out and operation.
Rising energy costs and the falling cost of panels means the
business case for PV is compelling. We set a target to install
PV on at least one additional existing asset in 2017, and have
installed the first of three arrays planned at Cabot Circus. This is
now generating clean electricity that is used on site bringing our
total capacity across the portfolio to 1.1 mWp including the Elliott’s
Field array, almost three times the capacity we had in 2016.
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CHIEF
EXECUTIVE’S
STATEMENT
2017 has been a busy year for Hammerson
and one which has seen a step change in our
approach to sustainability. The launch of our Net
Positive campaign in March set the business on
a path to changing the way we understand and
mitigate our environmental impacts and maximise
the social benefit of our commercial activities.

“The sustainability agenda
is moving forward rapidly
as the impacts of climate
change become ever
more apparent. The policy
agenda may change
but it is clear to me that
these are business risks
and opportunities that
need to be grasped if
we are to remain fit for
purpose in a 21st century
operating environment.
Our Net Positive campaign
and wider sustainability
strategy continue to lead
the sector and, as the
results presented here
demonstrate, make good
business sense.”

Our Net Positive targets and wider Positive Places strategy
reflect our key material issues and align with the UN Sustainable
Development Goals; identified in line with our business activities.
Having such a comprehensive strategy embedded across the
business also supports a consistent and managed approach
to the monitoring of our exposure to climate change risk, as
recommended by the Financial Stability Board’s Task Force on
Climate Related Financial Disclosures. An updated climate risk
assessment is currently being conducted across our portfolios.
We are confident that direct risk remains low but we are keen to
understand how this may change, so we are looking at the
impact of current climate change forecasts to 2030 and 2050
for our assets.
This year we revisited our market leading research analysing
the impact our assets have in their local economy and society,
extending the scope of the work to cover our entire portfolio.
The results are compelling and a timely reminder of the importance
of retail as a sector and of the local value created by long term,
responsible asset management. I was delighted with the positive
response the launch of the research received from the very people
most closely impacted by our assets.
Development activity remains high on the agenda for the coming
year. All our development projects reflect our Sustainability Vision
and contribute to the achievement of our targets but our larger
schemes have a particularly important role to play. Our major
projects at Brent Cross, London and Les 3 Fontaines, Cergy in
Paris, will contribute to our Net Positive targets. We are already
engaged with the design teams and contractors to optimise their
sustainability elements.

OUR NET POSITIVE TARGETS

We have set out a plan to be Net Positive for carbon
emissions, resource use, water and socio-economic
impacts from 2030.
The impacts of the tenanted space within our managed
assets are included within this.
For more visit:
sustainability.hammerson.com/347/our-netpositive-objective.html

In late 2017 we announced plans for a merger with Intu to create
the largest retail property company in the UK. This is a tremendously
exciting development for the business, bringing new challenges and
opportunities for all of us. For the Sustainability Team this presents
an opportunity to potentially scale up the positive impacts of our
sustainability strategy in exactly the way we need to, to bring about
real change. I have no doubt they are up to the challenge.
The sustainability agenda is moving forward rapidly as the impacts
of climate change become ever more apparent. The policy agenda
may change, but it is clear to me that these are business risks and
opportunities that need to be grasped if we are to remain fit for
purpose in a 21st century operating environment. Our Net Positive
campaign and wider sustainability strategy continue to lead the
sector and, as the results presented here demonstrate, make good
business sense. I hope you find the report useful and look forward
again to bringing you further updates through the course of the year.

David Atkins
Chief Executive, Hammerson plc
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Our focus remains the key material issues; on energy, waste and
community engagement. Vigilant onsite management combined
with investment in new technologies has produced energy demand
savings across our managed portfolios in 2017. This has translated
across the year into a saving of over £400,000 shared between
our retailers, ourselves and our JV partners. The publication of our
environmental and socio-economic footprints as part of Net Positive
provided additional insight into where the best opportunities are to
continue to drive real change in these areas.

Our socio-economic footprint:
sustainability.hammerson.com/356/oursocio-economic-footprint.html
Our environmental footprint:
sustainability.hammerson.com/365/ourenvironmental-footprint.html

We are experiencing more frequent spikes in grid electricity prices
as electricity demand rises, and are expecting the long term
trajectory to continue upwards with regulatory costs increasing
even faster than unit energy prices; this is clearly a risk but also
an opportunity. Investment in energy efficiency and renewables is
paying back more quickly than originally anticipated.
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A BRIEF OVERVIEW
FROM OUR
GROUP HEAD OF
SUSTAINABILITY
I am pleased to report that Hammerson
made significant headway in our
sustainability work in 2017. The launch
of our target to be a Net Positive business
was a great way to start the year and is a
flagship project for the company.

Visit our dedicated sustainability website
sustainability.hammerson.com

Our Net Positive campaign has been recognised as the most
ambitious sustainability target set by a property company.
Whilst this is certainly a challenge it is an incredibly exciting
project to be leading and has already re-energised the focus on
sustainability across the business, with our latest Great Place to
Work Survey scores showing an engagement score of 88% for
Corporate Social Responsibility for the UK and Ireland teams.
Hammerson has been able to set out this level of ambition because
of the work we have already done to embed sustainability across our
business through our Positive Places strategy. This has continued to
drive efficiencies and innovation, delivering impressive outcomes
for 2017.

Particular highlights include:
•

Opening the first BREEAM Outstanding, carbon neutral
Retail Park at Elliott’s Field, Rugby

•

Achieving our 2018 energy demand reduction target
12 months early

•

Achieving a further 3% reduction in carbon emissions intensity
of the business as a whole

•

The delivery of our second net zero energy EcoPod for Costa

Waste management costs have risen and we expect this to continue
in 2018, particularly following the changes to the international
market for recyclables. Diversion of waste from landfill is still saving
significant landfill tax costs for our retailers, particularly in the UK.
Organic waste has grown as a proportion of our total waste and is
of course expensive to manage. The introduction of the BioWhale at
Westquay, Southampton and at Cabot Circus, Bristol is supporting
more effective waste separation, further reducing costs, both
financial and environmental.
Two key developments within the French portfolio Italik at Italie
Deux and Les 3 Fontaines, Cergy in Paris, are providing important
opportunities for delivering best-in-class new retail assets.
Working closely with Bouygues, our contractor for Les 3 Fontaines,
we have already identified potential carbon savings within materials.
Italik is on track to be a BREEAM Excellent building incorporating
solar PV and adding much needed bio-diversity to the area.
The French managed assets delivered an impressive 11% reduction
in energy demand over the year.
As we calculate the results for 2017 our thoughts have already
turned to targets and plans for 2018. Our Net Positive targets
require new thinking and solutions from across the business.
The announcement of the planned merger with Intu at the end of
the year, also presents a potential major new opportunity to scale
up our impacts.
We are looking forward this year to exploring a range of projects
including the potential for battery storage; power purchase
agreements; the expansion of electric vehicle charging; and working
with the development team to make sure Brent Cross delivers positive
environmental outcomes over the course of its operational life.
We will also be monitoring the performance of our carbon neutral
Retail Park, particularly for our retailers, and sharing what we learn.

Hammerson celebrated its 75th year
in business in 2017. We understand the
importance of long term thinking.

I hope you find our 2017 Sustainability Report both useful and
interesting. Our website is also a valuable source of information on
our activities so do please visit, as we routinely share updates on our
progress across the year.
If you have any questions, comments or feedback we would be
pleased to hear from you. Contact details are available at the back
of the report.

Louise Ellison
Group Head of Sustainability, Hammerson plc
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SHAPING OUR
APPROACH TO
SUSTAINABILITY
Our sustainability vision is to create retail
destinations that deliver net positive impacts
economically, socially and environmentally.
Positive Places is our strategy for making
our vision a reality.

THERE ARE A NUMBER OF KEY DRIVERS BEHIND OUR AMBITIOUS SUSTAINABILITY
VISION, AND FORCES THAT HELP TO SHAPE OUR STRATEGY.

CLIMATE CHANGE

SOCIAL IMPACT

As the most significant global sustainability risk of the
21st century, climate change and the drive to reduce
carbon emissions provides the overarching context for
the environmental aspects of our sustainability strategy.

The social aspect of our work builds on the role
our assets have as important elements of local
infrastructure that drive local economic growth.

UN SUSTAINABLE
DEVELOPMENT GOALS

NET POSITIVE
TARGETS

MATERIAL
ISSUES

The UN has set out 17 goals
designed to ensure a sustainable
future, which have been adopted
across the globe.

In 2017 we launched a new set
of targets to be Net Positive for
our carbon emissions, water,
resource use and socio-economic
impacts by 2030. This has
significantly increased the scope
and ambition of our Positive
Places strategy in a way that has
inspired the business, and set a
new benchmark for the industry.

Positive Places, has been
designed to ensure we maintain
our focus on those sustainability
impacts that are most material to
the business and our stakeholders,
and over which we have sufficient
influence to bring about change.
Our most recent materiality review
confirmed our key material issues
as understood by our internal and
external stakeholder groups.

Our Positive Places vision and
Net Positive targets directly
align with four of the 17 UN
Sustainable Development Goals:
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Our five commitments
shape our Positive
Places activity:

2
4

SERVE AND INVEST
TO SERVE AND INVEST THE
COMMUNITIES IN WHICH
WE ARE LOCATED.

PARTNER AND COLLABORATE
TO PARTNER AND COLLABORATE
WITH OUR STAKEHOLDERS TO
DELIVER CHANGE.

1
3
5

We are convinced that this is the
level of ambition required of all
businesses if we are to avert the
worst effects of climate change,
which carry with them significant
business risk.

PROTECT AND ENHANCE
TO PROTECT AND ENHANCE OUR
NATURAL ENVIRONMENT.
www.un.org/
sustainabledevelopment/
sustainable-development-goals/

UPSKILL AND INSPIRE
TO UPSKILL AND INSPIRE OUR
EMPLOYEES TO DELIVER
OUR VISION.

Each material issue is
incorporated within at least
one of our five Positive Places
commitments.
Table 0.1 sets out material
sustainability issues identified
by our stakeholders, and their
relevant GRI Topics for disclosure.

sustainability.hammerson.
com/347/our-net-positiveobjective.html

Table 0.1
THEME

ISSUE

MATERIALITY

Environmental

Energy security and demand

High

Economic

Technology

High

Social

Community engagement investment and relevance

High

Environmental

Waste

High

Economic

Meeting customer Sustainability objectives

High

CHALLENGE AND INNOVATE

Environmental

Water

Medium

TO CHALLENGE AND INNOVATE
OURSELVES AND OUR PARTNERS
TO DELIVER NEW SOLUTIONS.

Environmental

Material use and sustainable procurement during development and operation

Medium

Social

Placemaking

Medium

Environmental

Adapting to climate change and related policy

Medium

Economic

Impact of sustainability on value

Medium

Social

Local economic development and demographic change

Medium
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BECOMING
NET POSITIVE

OUR ENVIRONMENTAL FOOTPRINT
Our targets are based on extensive environmental and socio-economic footprints we have calculated for the business. The analysis
shows that our operational portfolio is a main source of our environmental impacts. It also shows that the impacts flowing from the
tenanted areas of our assets significantly outweigh those from the areas we have direct responsibility for. This knowledge was a key
driver behind our decision to include these impacts in our Net Positive targets.

OUR CARBON EMISSIONS

OUR WATER

OUR WASTE

Operational emissions

Operational water

Operational waste

153,012 - 79% tCO2e/yr

1,573,997 m3 - 99.3%

33,860 tonnes - 27.7%

Development emissions

Development water

Development waste

38,571 - 20% tCO2e/yr

5,877 m3 - 0.4%

88,667 tonnes - 72%

French shopping centres

Corporate water

Corporate waste

1,650 - 1% tCO2e/yr

5,076 m3 - 0.3%

341 tonnes - 0.3%

In March 2017 Hammerson launched a target to be Net Positive for carbon
emissions, water consumption, resource use and socio-economic impacts by
2030. These are the areas where we have the most significant material impacts
and therefore the greatest opportunity to drive change.

Carbon

Resource Use

Net Positive for carbon means
carbon emissions avoided
exceed emissions generated.

Net Positive for resource use means
waste avoided, recycled or re-used
exceeds materials used that are neither
recycled, renewable nor sent to landfill.
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Water

Socio-economic

Net Positive for water means
water replenished by external
projects exceeds water
consumed from mains supply.

Net Positive for socio-economic
impacts means making a measurable
positive impact on socio-economic
issues relevant to our local communities
beyond a measured baseline.

The majority of operational
carbon emissions come from tenant
activities; 127,409 tonnes of
CO2e/ year coming from the utilities,
refrigerants and waste services our
tenants procure for the space they
occupy, within Hammerson’s assets.

Water demand from our operational
portfolio will be a major focus of
attention for Net Positive. Improved
metering will be the first project
implemented to address this, along
with increased rainwater harvesting.

For more information on progress made so far in phase 1
look out for our Net Positive icons throughout the full
Sustainability Report 2017

For more information on our environmental footprint
sustainability.hammerson.com/365/our-environmental-footprint.html

TAKING A PHASED APPROACH

OUR SOCIO-ECONOMIC FOOTPRINT

The programme of work to deliver on this ambition is structured around three five-year Net Positive targets.

Our footprint research shows that our local
community impacts are positive and that our business
activities attract significant additional investment into
local economies.

2016-2020
Phase one

2021-2025
Phase two

2026-2030
Phase three

Landlord controlled
impacts

Landlord controlled and
development impacts

Landlord controlled and
development and on-site
tenant impacts

Our development pipeline
represents a key challenge and
opportunity for tackling our resource
use. We are achieving good
outcomes on construction waste and
working with the development team
and contractors on materials.

The analysis also revealed a wide range of challenges
facing the communities we operate in. This knowledge is
informing our asset plans as we seek to ensure we tackle
issues that are meaningful for the people we want to
connect with.

40,000 FULL-TIME JOBS
created across Hammerson’s portfolio
of retail destinations, with a combined
annual wage bill of £800m

£250 MILLION
is currently contributed to the public purse through
Business rates from our UK shopping centres and
retail parks

£300 MILLION
in taxes and national insurance contributions generated
by employment through Hammerson’s portfolio

£7 MILLION
is the estimated yearly cost savings to Government
from reduced unemployment benefits

OUR REPORTING APPROACH
Our Net Positive reporting this year focuses on our progress
during 2016 and 2017 against the 2015 baseline established
under our environmental and socio-economic footprinting work.

For more information on our reporting approach
and how it has changed for 2017 see Section 8
of the full Sustainability Report 2017

82% OF LOCAL RESIDENTS
secured retail jobs with almost half (48%)
of those under the age of 25

For more information
View the True Value of Retail report
available on the Positive Places website

TARGET

STATUS
Table 0.2

PROTECT AND ENHANCE
Reduce carbon intensity of
the business by 20% against
2015 baseline

Reduce operational energy use by
10% by 2018 across the like for like
shopping centre and retail parks
portfolio against a 2015 baseline
Reduce landlord water intensity
by 10% by 2020 against a
2015 baseline for like for like
shopping centre portfolio

SERVE AND INVEST
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Extend our placemaking
impact assessment across the
UK portfolio by 2017

UPSKILL AND INSPIRE
Ensure that 100% of Hammerson
employees who have been
employed for 12 months or more
have received sustainability
training by 2017

PARTNER AND COLLABORATE

2016

–9%

–3%

10%

2017

2018

–11%

–14%

2017
We have updated our placemaking impact research and
published new findings. The research was extended to
include our retail park assets and our asset in UK, Ireland
and France.

2017
Achieved January 2018: This target was 99% complete
by the target date with the final 8 people recieving
training in January 2018 in Paris.

2016

2017

Deliver at least one innovation
project with a key supplier
each year

Acheived

Achieved: Installed two innovative waste management
systems and worked with 4 suppliers to develop a Net
Positive brief for shopping centres.

Deliver a centre-based retailer
engagement activity across all
UK and French shopping centres
by 2017

On track

Achieved

Continue to build engagement
with investors

CHALLENGE AND INNOVATE
Build 2 mWh renewable
capacity into our
existing assets and new
developments by 2020

This has been driven by further reductions in
energy demand across our managed assets.
The decarbonisation of the grid in the UK through
increased deployment of renewables, also contributed
to carbon emissions reductions in the UK over the last
two years.
The contribution grid decarbonisation is making
to all UK business’ carbon emissions should not be
underestimated. Unfortunately the grid mix in France
has worsened over the last 12 months but in spite of
this we have still achieved absolute carbon emissions
reductions across the French managed assets.
These factors have contributed to acheiving our 5 year
target of reducing absolute carbon emissions across like

for like managed shopping centre portfolios by 18%
by 2020, three years early. This is a demonstration of
the type of improvements that are being made across
our managed assets. It is a significant achievement
and gives us the opportunity to share examples of
good practice and successful innovations with new
assets coming into our portfolio.

Chart 0.1
GROUP CARBON INTENSITY
(mt CO2e/£M ADJUSTED PROFIT BEFORE TAX)
200
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Reduce absolute op. C02e
of like for like shopping
centre portfolios by 18%
by 2020 v. 2015 baseline

2016

140
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40
20
0
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2017

Group Carbon Intensity - Location Based1

1
This data is calculated for the dates 1 October 2016 - 30
September 2017. It is assured data reported In line with
requirements set out in the Companies Act 2006 within our
Annual Report and Accounts. This is the only data within this
report that is not reported on a full calendar year basis.

2016

Achieved

130 kWp

Reducing the carbon emissions intensity of the business is
a corporate key performance indicator. We track this on
the basis of tonnes of carbon emitted per £m adjusted
profit before tax. Using a financial metric enables us
to monitor the de-coupling of business growth from
emissions growth. Focusing on carbon emissions reduces
our exposure to carbon pricing risk and focuses attention
on related business opportunities such as investment
in renewables. We calculate and report this on a
location-basis so these figures do not reflect the carbon
reductions made through purchasing clean electricity.
This figure is based on total group portfolio and includes
emissions from assets held for development and from
our corporate sites. It is the widest indicator of carbon
emissions for the business. Carbon emissions intensity
measured on this basis has improved a further 3%
year on year, falling from 155 to 150 tonnes per £m
adjusted profit before tax. This is in spite of an increase
in the size of the portfolio through the completion of our
acquisitions in Ireland.

2016

On track

2020

–3%

2016

On track

2019

2017 CARBON EMISSIONS
PERFORMANCE

mtCO2e/£m APBT
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PERFORMANCE
AGAINST 2020 TARGETS

2017

-14%

-26%

94%

98%

2018

2019

2020

2017

100% diversion from landfill
for our shopping centre
and retail parks portfolio
operational waste

1.1 mWp

KEY
Achieved

On track

Our 2017 performance against targets has been assured by
JLL Upstream. Our carbon, waste and water data has been
assured by Deloitte.

Assurance reports are available on our website here:
sustainability.hammerson.com/monitor-and-evolve/
gri-disclosures.html
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OUR PERFORMANCE IN 2017
PROTECT AND ENHANCE
2017 PERFORMANCE

Table 0.3

TARGET

2017
STATUS

OUTCOME

Achieve 5% year-on-year reduction in energy use for like
for like UK assets

Achieved 5% reduction

Achieve 85% recycling rate for operational waste across
the managed portfolio.

Achieved 73% Interrogation of our waste management
systems and data reporting has improved waste and
recycling data in 2017.

Continue to manage F&G rated EPCs out of the portfolios
subject to Minimum Energy Efficiency Standards (MEES)
through active asset management

Over 2000 leases within scope of MEES regulations.
530 EPCs undertaken, 311 F&Gs left in portfolio to be
managed out through planned leasing events.

ENERGY DEMAND AND SECURITY
OF SUPPLY

Chart 0.2
TOTAL ENERGY DEMAND
BY REGION (2015 BASELINE)

45,000
40,000
35,000

1.

2.

3.

Electricity consumption decreased by 9% year on year across
our French assets
150mWh of clean electricity have been generated at Westquay
in 2017
The PV array at Westquay, Southampton generates a 9% yield
on cost financial return for the joint venture

4.

11% improvement in energy intensity of our French assets

5.

3% reduction in electricity demand for landlord services across
our UK like for like shopping centres

30,000
mWh
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Energy demand for landlord services within our assets
is responsible for over 90% of our operational carbon
emissions. Energy efficiency has therefore always been
the priority for our environmental targets and we continue
to make consistent savings across the portfolios;

25,000
20,000
15,000
10,000
5,000
0
2015

UK

2016

2017

France

MAJOR REDUCTION DRIVERS
The key areas feeding into these reductions include:
•

Investment in plant and technology: LED lighting, variable speed drives for fans, cold air curtains to
maintain mall environments, replacement gas boilers.

•

Close monitoring of demand by our on-site teams.

•

Investment in on-site renewables – our first PV array became operational at Westquay North in
August 2016 and our second in August 2017. 780 mWp of PV has been installed at Elliott’s Field,
Rugby during 2017. Two further arrays are planned for existing assets during 2018. We expect to
achieve our 2020 target of installing 2mW of PV ahead of schedule.

Dundrum Town Centre, Dublin

For more details on our cross portfolio energy performance
see Section 2 of the full Sustainability Report 2017

The changes in the international market for
recycled plastics are expected to create a major
challenge to the waste industry in 2018. However,
increasing awareness of the issue may also focus
attention in policies to reduce waste at the source.

Chart 0.3

MOST FAVOURED OPTION

WATER DEMAND FOR LANDLORD SERVICES
(2015 BASELINE LFL PORTFOLIOS)

Lowering the amount
of waste produced

REDUCE

2.0

Using materials
repeatedly

REUSE

RECYCLE

RECOVERY

Safe disposal of
waste to landfill

LEAST FAVOURED OPTION

1.20

Our operational portfolio is a major source of waste
for us and we have achieved strong recycling figures
in 2017. Although we have not achieved our 85%
recycling target across every asset. We have identified
projects that increase reuse, such as supporting
the reuse of plastic clothes hangers. We have also
introduced water fountains at selected centres to support
the reduction of single use plastic water bottles.

Waste management at our development projects is ultimately
the responsibility of the contractor but we set stretching targets
against which data is provided on a monthly basis.

0.40
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The introduction of the BioWhale at Westquay,
Southampton in 2016 to support the management of
organic waste has worked well. The system generated
additional benefits of improving waste separation by the
restaurants which continues to support recycling rates at
the site. A second BioWhale was installed at
Cabot Circus, Bristol in 2017 and is, again,
supporting better waste separation and improving
recycling rates.
At Victoria Gate, Leeds we have installed a bio-digester
to manage the on-site organic waste. This system uses
enzymes to reduce the organic waste to water and pulp,
reducing lorry trips to site, and uses significantly less space
than a traditional organic waste management system.
Whilst we have yet to meet our 85% recycling target
overall, some of the assets are achieving it. Notably
Cabot Circus, Bristol; Centrale, Croydon; Highcross,
Leicester; Silverburn, Glasgow and Union Square,
Aberdeen have all achieved or exceeded the
85% recycling target this year.

150,000

0.8
0.60

MATERIALS AND RESOURCE USE

200,000

1.00

DEVELOPMENT WASTE

In 2017 we sent approximately
5.5 tonnes of plastic clothes
hangers for reuse.

250,000

1.40

OPERATIONAL WASTE

Our 5 year target is to achieve 100% diversion from landfill
for construction waste from our UK sites by 2020. We estimate
that during 2017 over 90% of our total development waste was
diverted from landfill. However, full assurance of this figure
has been challenging as it relies on documentation from our
supply chain and this has been hard to verify to our external
verification team’s satisfaction. We are confident that the figure
is in excess of 90% and will be working with our supply chain in
2018 to improve waste reporting.

300,000

1.60

Recovering energy
from waste

LANDFILL

Whilst our assets are not located in regions that are
water-stressed, we recognise the significance of water
as a valuable resource and are committed to reducing
water demand across our assets. The continuous
supply of clean drinking water to all of our assets
has a significant carbon footprint so managing down
consumption has the additional benefit of reducing
our emissions.

350,000

1.80

Using materials to
make new products

WATER

m3

Waste and resource use is one of our material
environmental impacts. Our operational portfolios
and development activities have quite different
waste profiles but our management approach is
similar for both and reflects the well established
waste hierarchy.

Waste Hierarchy

Litres/visitor
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WASTE AND RESOURCE USE

100,000

50,000

0.20
0.0

0
2015

2016

Total Landlord
Consumption
UK Shopping Centres
Total Landlord
Consumption France
Shopping Centres

2017
Water Intensity
France Shopping Centres
Water Intensity
UK Shopping Centres

The vast majority of water consumption across our
portfolio comes from our operational assets. This is
split between landlord services and tenant demand.
Landlord services includes any water for public realm
features such as fountains, supplies for toilets and back
of house uses for washing down service yards and
landscape irrigation. In some instances we have water
cooled air conditioning systems which also generate
additional demand.
We installed Waterblades in 2017 and in some UK
assets this has led to reductions in water consumption
at our UK managed assets. We also continue to include
waterless urinals as part of our toilet upgrades and are
trialling toilets with significantly reduced water demand
successfully at one site.
Tenant water consumption makes up an increasing
proportion of total water demand across our operational
assets, and this is linked mainly to the increase in the
proportion of food and beverage businesses within our
assets. Water supplied to these units is sub-metered.
Detailed data is set out in the tables in section 3.
Our water contracts have been reviewed and renewed
across the portfolio during 2017 as part of the
deregulation of the water markets. This has presented
opportunities for improved metering and monitoring of
water consumption. A comprehensive programme of
work on utility metres across the UK will begin in 2018
that will support further savings in water demand.

The major source of our materials impacts is our development
pipeline. Developments within the sector are enabling designers
and contractors to specify materials that are renewable,
particularly FSC timber, and have increasing levels of
recycled content. Our Sustainable Development Vision and
the Sustainability Implementation Plan focus attention on
material selection as an area where we can significantly
influence outcomes.

Our total water intensity has
decreased by 22% year on year
across our like for like portfolios.

During 2017 we successfully engaged with Bouygues, the
contractor appointed on one of our developments in France,
and have been able to specify concrete with recycled content.
As the major component within the scheme this is expected to
help achieve a significant reduction in the use of virgin materials
and related embodied carbon.
By applying knowledge from the development of the EcoPod
to the retail park development at Elliott’s Field, Rugby we were
able to significantly reduce the materials impact of the scheme,
contributing to its achievement of BREEAM Outstanding
certification. This included switching 38 tonnes of steel for
FSC timber.
One of our biggest schemes in the pipeline is the Brent Cross,
London development. We are currently working with the design
team to review material specifications to ensure opportunities to
design out waste and design in lean materials are taken.
This work will be continuing through 2018.
Highcross, Leicester

For more details on our water data and performance
see Section 3 of the full Sustainability Report 2017
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OUR FOCUS
Our Protect and Enhance focus for
2018 remains firmly on:
•

Reducing energy demand

•

Increasing recycling and particularly reuse
rates for waste

•

Driving down potable water consumption
where possible

Energy is the key driver of carbon emissions
from our portfolio and an identified risk. Rising
demand for electricity continues to place
unprecedented pressure on the electricity supply
infrastructure in the UK. This leads to pricing
uncertainty as charges rise at peak periods.
We expect these pressures on the grid to
increase as electricity demand rises faster than
supply capacity.
Each of these areas will contribute to our
Net Positive targets whilst also supporting the
resilience of the portfolios to energy demand
and pricing risk and rising waste management
and water costs.

PLANS FOR 2018
1. Achieve 15% reduction in energy use for
like-for-like UK assets against 2015 baseline
– having achieved our 10% reduction
target 12 months early we have set a
more stretching target for 2018.
2. Implement automatic metering project across
UK Shopping Centre assets to facilitate
better demand management controls – this is
a key project for 2018 which will facilitate
further improvements in energy efficiency
and enable energy demand response.
3. Continue to roll out LEDs focusing in
particular on opportunities in French assets
and Retail Parks.
4. Install 2 additional PV arrays on
existing assets.
5. Increased training for contractors, suppliers
and operational teams within our assets to
improve recycling.

18 - 19

6. Work with waste contractors to apply Better
Buildings Partnership waste framework.
7. Work with the design team to optimise
specification and sourcing of materials for
our Brent Cross, London development.
8. Investigate options for carbon offsetting.

CASE STUDY

Elliott’s Field, Rugby

Protect &
Enhance

TWO WORLD FIRSTS THAT DEMONSTRATE OUR
COMMITMENT TO PROTECT AND ENHANCE
ELLIOTT’S FIELD, RUGBY
Our achievements at Elliott’s Field, Rugby
are a demonstration of how our Positive
Places strategy can deliver sector leading
sustainability outcomes. The project
achieved its exemplary target of BREEAM
Outstanding and net zero regulated
carbon by building on the successes and
lessons learnt from collaborating with
retailers and innovative design teams on
previous retail park schemes. Knowledge
gained from the Costa EcoPod, the first
phase of Elliott’s Field and the B&Q Eco
Learning Store in Merthyr Tydfil has been
applied to good effect here.
The BREEAM Outstanding and zero
carbon status were achieved by
combining a 775kWp solar PV array
with highly efficient building fabric and
tenant fit out. This was made possible by
close engagement with and commitment
from tenants. Understanding how energy
efficient each retailer’s fit out was, before
legal documents were agreed was key to
this and typically does not occur during
conventional leasing arrangements.
Each fit out was required to meet
minimum sustainability requirements
covering heating, ventilation, power and
lighting. Compliance with the minimum
requirements ensures that each unit
achieves zero carbon status and was
included in the lease documentation.

Italie Deux, Paris

As an incentive to comply and enhance
fit out specifications as necessary,
the electricity produced from the PV
is supplied direct to each tenant. The
efficient fit out will also reduce tenant
operating costs. The design team
provided support and advice to each
tenant on fit out and each one was able
to meet and in many instances exceed
the requirements we set. This is forecast
to save over 300 tonnes of carbon per
annum over the lifetime of the scheme.
Embodied carbon reduction was also
an important target at Elliott’s Field
contributing to both carbon emissions
and resource use. The B&Q Eco Learning
Store, completed in 2014, had set a
whole life embodied carbon target of
340kgCO2/m2 of floor area (excluding
operation carbon, tenant fit out and
external works).
The design of Elliott’s Field exceeded
this by 7%. The key change to deliver
this was replacing the steel frame and
aluminium soffit of the external canopy
with timber, which significantly reduced
the quantity of new-renewable resources
used within the scheme.
The development sets a new benchmark
for our retail parks, and future schemes
will be identified to replicate and
preferably exceed the performance
achieved on Rugby.
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SERVE AND INVEST

TAKING A LONG TERM APPROACH TO DELIVERING
SOCIO-ECONOMIC BENEFITS

2017 PERFORMANCE
TARGET

Table 0.4

OUTCOME

Extend our placemaking impact assessment across the
UK portfolio by 2017

We have updated our placemaking impact research
and published new findings. This is providing baseline
data for each of our assets that is used to inform
our 2018 Positive Places Plans and will enable us to
measure performance over time as part of our Net
Positive objective.

Establish a cross portfolio programme that has a
positive impact on asset specific local skills and
employability profiles

Job brokerages are now in place at Westquay, Brent
Cross, Bullring and Silverburn. The new socio-economic
toolkit incorporates baseline data for each asset and a
dashboard with local issues.

2017
STATUS

OUR SOCIO-ECONOMIC IMPACTS

20 - 21

Our work in each of these issues is tailored to focus on
local issues. Our community engagement commitments
cover our development life cycle, asset management and
corporate activities.

•

Employment and skills

•

Enterprise

•

Young people

We focus on developing local partnerships with
organisations that maximise opportunities in the communities
where we are located and help to mitigate any potential
risks associated with our business activities. We set both
national and locally specific targets and measuring our
performance against these.

•

Health and wellbeing

The findings are being used to shape asset plans that
ensure we optimise the positive impacts generated from our
portfolio, and create great retail destinations through best
in class asset management and development.

To see the full report visit:
hammerson.com/media/press-releases/
hammerson-launches-true-value-of-retail-report/

Once operational, our assets aim to create and deliver locally tailored programmes that suit the specific needs of the
community. For both development and ongoing community engagement, community consultation is key and we use a
variety of means, both physical and digital, to reach out to those communities local to our centres, in order to better
understand their needs.

OPTIMISING SOCIO-ECONOMIC BENEFITS FROM NEW DEVELOPMENTS
Our development of Victoria Leeds is a great example of the impact new development can create for
local people and a local economy. The benefits come from both the development and the operation
of a retail destination over time.

Development - Victoria Leeds

We take a long term strategic approach to
community engagement and investment,
with a company-wide framework focused
on our material issues:

As part of our Net Positive work, in 2017 we published our
Socio-economic Footprint Report. Research undertaken by
JLL and Envoy Partnership, combined with data collected
from across our UK, France and Ireland portfolios,
enabled us to understand and measure the socio-economic
contributions of our assets and developments. This provides
a baseline from which we can measure future progress.

Our aim is to optimise the positive benefits a development brings to a location. As a long-term investor we see ongoing
community engagement at our managed assets as key.

Targets under our, Serve and Invest, commitment ensure we
remain focused on the key material socio-economic issues
for our group, and locally for each of our assets. Each of our
developments and assets has a community plan with targets
responding to our national focus areas and addressing
local needs.

Operational - Victoria Leeds

£16m

600 Retail

Wages
generated

Jobs created
(overall fte)

£2.2m

£2.8m

Income tax to
the Exchequer

Invested by retailers
in on site training

£82m
An estimated £82 million of
attributable inward investment

£4.9m
In business
rates to the
public purse

As part of the socio- economic footprint work undertaken this
year, we have created a socio-economic dashboard, which
highlights material issues close to our developments and
assets. This enables us to focus activities on the issues most
relevant to those areas.

Victoria Gate, Leeds
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COMMUNITY PROJECTS

COMMUNITY INVESTMENT

Our community projects that focus on four key areas: employment and skills, enterprise, young people and health and wellbeing.
The data below sets out how many people we have engaged with under each of these themes during 2017 and the key projects
that have enabled us to achieve this.

Our investment in the local community is observed both directly through project funding, donations and bursaries.
We provide in-kind support, providing skills, space and marketing support. We also provide indirect funding by
enabling organisations to reach and engage with our audiences, including both our employee base and shoppers.

Numbers engaged under each
socio-economic theme

Community Investment

Table 0.5

THEME

NUMBER OF PEOPLE ENGAGED

Employment and Skills

1544

Enterprise

1799

Young People

1510

Health and Wellbeing

57 people and 12 families

Direct contribution

£2,222,736

Indirect Contribution

£260,413

No. Of Organisations Supported

476

For more on the community projects
delivered see Section 7 of the full
Sustainability Report 2017

PARIS INITIATIVE
ENTERPRISE (PIE)

Below is a selection of some of our key corporate and local partners and the
projects we run with them.

CASE STUDY
Serve & Invest
Key community engagement projects

Table 0.6
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PARTNER

FOCUS

PROJECTS

Retail Trust

Employment and Skills / Enterprise

Retail Enterprise:- fashion start up with
Glasgow Caledonian University
Pre-employment training in retail

Alzheimer’s Society

Health and wellbeing

Staff charity partner Dementia Awareness Research

Pop-Up Business School

Enterprise

Pop-Up Business Schools run at 5 assets kick starting
105 enterprises with local people

Department for Work
and Pensions

Employment and Skills

Employment & skills across the UK assets

Urban Plan –
Urban Land Institute

Employment and Skills

Regeneration schools engagement programme

Sports inspired

Health and Wellbeing / Young People

Youth engagement programme

Inner City Homeless

Health and Wellbeing

Support for homeless people in Dublin area

Initiative France

Enterprise

Start-up funding and mentoring across France

BENCHMARKING PERFORMANCE
Hammerson uses the London Benchmarking Group (LBG) to measure our socio-economic performance both within our sector
and the wider business community. As members of LBG, we are able to share best practice with the business community.
We also work with industry peers through committees to share knowledge, including REVO and Constructing Excellence.

Table 0.7

In 2017 our successful relationship
with the Paris Initiative Enterprise
continued, providing a platform for
new local businesses to occupy a
pop-up space within Italie Deux to
test or sell their products. Example
enterprises have included Hételle,
a ready to wear ethical, locally
sourced fashion retailer and
NETITUP, a web agency offering
online and social media marketing.
Italie Deux invested €8,500 in
this initiative in 2017, converting
to €17,500 with the donation of
mall space for the 14 businesses
participating.
Building on this successful
collaboration with PIE, we will
be looking to allocate permanent
mall space for temporary business
models within our new development
Italik, including a shared workspace
café and pop-up store area.
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UPSKILL AND INSPIRE

ANNUAL COMMUNITY DAY

2017 PERFORMANCE
TARGET

Table 0.8

Our Annual Community Day is a major event in our volunteering calendar. Here are just some of the opportunities
we provided for employees to get out into the local community and do something good.

2017
STATUS

OUTCOME

Maintain staff engagement in
volunteering activities

Staff volunteering has grown again during
2017 with 239 people participating in 31 different
projects. Butterfly Bank - our staff volunteering and
sustainability engagement platform supported
this take up.

Support six senior leaders through the Cambridge
Institute for Sustainable Leadership (CISL) programme

Five senior staff members attended the CISL programme
in 2017.

Extend sustainability training and develop new learning
programmes use the usines wide online training platform

Two sustainability training modules have been developed
for the new on-line learning platform. 99% of staff
employed by Hammerson for at least 12 months
received sustainability training by 31 December 2017.

BARNET HOMES

CASE STUDY
Upskill &
Inspire

Working with Barnet Homes
and Solace Women’s Aid,
Hammerson volunteers took on
the task of redecorating a safe
house for families of domestic
violence. The project benefited
the 6 families who currently
call the refuge home, and any
families who will stay there in
the future.

Organiser from Barnet Homes

OUR PEOPLE
One of our core Positive Places commitments is to Upskill and
Inspire our employees. The skills and approach we develop
within the company will help us to deliver our ambitious
sustainability vision. Our Net Positive targets make it even more
important that we inspire our employees to invest in personal
development, and to seek out new ways of working and
innovative approaches.
24 - 25

One of our public targets has been to provide sustainability
training to 100% of Hammerson employees who have been
with the business for more than 12 months by the end of 2017.
We are delighted to have achieved this, albeit it with the final
8 Hammerson France people received training in January
2018. This is a significant achievement and indication of the
importance the whole business places on sustainability.
To build on this we have set a new target of ensuring 100%
of Hammerson people employed for 12 months or more have
had sustainability training within the last 24 months with an

initial completion date of December 2020. We will be
working with our HR team to make full use of our new online
learning management system as the key means of delivery for
this target.

SPORTS INSPIRED

FEEDBACK FROM OUR PEOPLE
Hammerson uses an annual employee satisfaction survey
to monitor a range of issues from how happy our people
are at work to how they think the senior management team
are performing. Views on the company’s approach to
sustainability are sought as part of this process.

CASE STUDY
Upskill &
Inspire

The most recent staff survey, carried out in Autumn 2017,
revealed very high scores for Hammerson’s approach to
corporate responsibility. Our approach was the highest
scoring category within the questionnaire this time at 88%
positive, and ahead of the Great Place to Work benchmark
for similar sized companies. The response rate to the staff
survey was 80%. Further information on outcomes of this
survey and actions are available in the Annual Report.

PLANS FOR 2018

Sports Inspired and Hammerson
have been working in partnership
since 2010 in communities across
London and Reading providing
opportunities for Hammerson
employees to connect with
the local communities they are
working in. This year Hammerson
engaged Sports Inspired to
deliver volunteering opportunities
in our Games programme in
Barnet. The games engaged
local primary and secondary
school students to get more
active whilst also developing
young people’s leadership and
employability skills.

200 students took part – 60% reported an
improved liking of sports.

DIDCOT RAILWAY
CENTRE

1. Launch new operational management
environmental training course for
UK shopping centres to support new
sustainability training target.
CASE STUDY

2. Support 6 senior leaders through the
CISL programme.

Upskill &
Inspire

3. Increase the use of Butterfly Bank to
promote sustainable lifestyles and
share experiences.
4. Increase our internal communications
on progress with Net Positive.

“Thank you to Hammerson for their lovely
work the children in particular love the garden!”

Westquay, Southampton

Hammerson volunteers helped
Didcot Railway centre staff gear
up for their upcoming transport
rally. From polishing the outer
paint wear and cleaning the
old brass engines, volunteers
also learnt about the history of
these models.
“It was great to be able to help the centre
staff prepare for their rally and learn about
the history of the centre and the engines.”
Volunteer, Hammerson

Corporate Responsibility Report, Data & Disclosure 2017

CASE STUDY
Upskill &
Inspire

ENGAGING EMPLOYEES IN
SUSTAINABLE BEHAVIOUR
AND VOLUNTEERING

Impact in 2017

2017 was the third year we have used The Butterfly Bank platform to engage
employees across the group in volunteering and adopting sustainable
behaviours. Employees can find volunteering opportunities or actions to take
that will have a positive sustainability impact and ‘bank them’ with the reward
of virtual butterflies. Every month we recognise the most active participants.

7,483

2,296

OVER 6

690

ACTIONS
DEDICATED TO
PROTECTING
OUR OCEANS

DISPOSABLE
CUPS AND
3302 PLASTIC
BAGS AVOIDED

YEARS
OF WATERWISE
MORNINGS

PLASTIC
FREE DAYS

Following the major
focus on Ocean
Health in the media in
2017 we have seen
an increase in activity
under our Love Oceans
theme with it becoming
the most popular source
of inspiration for action.

A focus on plastic
reduction and reuse of
cups in particular have
been areas where we
have promoted activity.

Our Waterwise Habit
former is a series of actions
to take throughout your
morning routine.Banked
330 times representing
a week of Waterwise
mornings each time, that’s
6 years of Waterwise
morning routines.

Below is just a snapshot of the impact our employees have had in just one year. With The Butterfly Bank designed
to support the adoption of new habits, we hope the impact extends for years to come.

All 11 of our UK shopping centres are now active on the platform, plus our
UK offices, and Ireland teams who joined in 2017.
In 2017 we created some ‘Next level’ sustainability actions, to challenge
those who were already very active on the site. The Life-Less Plastic challenge
created by the Butterfly Bank team is one example. This was a 30 day
challenge to give up eight of the most common types of plastic entirely, this
included disposable cups, cutlery and some food packaging. The shopping
centre team at Bullring took on the challenge, and when Selfridges decided to
support World Oceans Day with a campaign to reduce the use of single use
plastic bottles we were able to join them in the campaign.

23 employees, many
from Bullring, signed
up to the Life-less plastic
challenge. At Cabot
Circus the team has
now banned all single
use plastic bottles
amongst the team and
below we hear from
Lisa at Bullring on how
her behaviour has
been impacted:

Activity in 2017
26 - 27

70,625
Individual actions recorded
by 418 employees across the
group. Actions range from a
mentoring school children to
giving a garden a makeover.

“We’ve seen the impact of the media and internal campaigns from
Hammerson this year, as for the first time in three years the Love Oceans
theme has overtaken Love Forests as the most popular for Hammerson
employees. We have seen a huge increase in actions around plastic and
associated reuse, especially of cups.”

Donna, Director of Coriander Cows - creators of
The Butterfly Bank

Benefits of great employee engagement
The benefits of such high level employee engagement are two fold in relation
to our ambition to become Net Positive for carbon, water, resource use and
socio-economic impacts by 2030.

Employee designed actions
The Butterfly Bank also enables our employees to create and promote their
own actions, helping to inspire colleagues. Here are just a few from 2017:
HAVE A
MEAT FREE
MONDAY

PUMP
UP YOUR
TYRES

SWITCH ONE
FOOD ITEM
TO ORGANIC

571

261

197

TIMES

TIMES

TIMES

We are working with The Butterfly Bank team to identify clear, attributable
environmental savings from the actions being taken and recorded by employees.
Even in these early stages of looking at the tangible impact of the action we can
see the power of engaging employees:

“It was a real eye
opener. I never
realised how many
sandwich bags,
carrier bags and
water bottles I can
get through. I’m
saving about 2 to 3
water bottles a day
whilst at work, a
fresh sandwich bag
for lunch, at least 3
or 4 new carrier bags
when out shopping,
not to mention the
wrapping on produce
I brought”

Lisa, Car Park
Administrator,
Bullring Birmingham

1.7 TONNES

280,000 LITRES

of carbon avoided through
571 meat free days

of water saved through 800 weeks
of shorter showers
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PARTNER & COLLABORATE
2017 PERFORMANCE
TARGET

Table 0.9

OUTCOME

Deliver at least one innovation project with a key supplier

Installed two innovative waste management systems and
worked with 4 suppliers to develop a Net Positive brief for
shopping centres.

Deliver a centre-based retailer engagement activity
across UK and French shopping centres by 2017

We continued to promote the Positive Growth Awards
across our UK shopping centre assets and have worked
with retailers on a range of engagement activities at our
French assets.

Continue to build engagement with investors

Participated in three Socially Responsible Investment
conferences and had direct engagement with 17 different
shareholders covering 18% of the share ownership.

2017
STATUS

CASE STUDY

Costa EcoPod, Parc Tawe, Swansea

Partner &
Collaborate
Working with our stakeholders is the most effective way of
scaling up our positive sustainability impacts. The most direct
relationship is with our retailers and this continues to be an
area of focus. However there is a wealth of expertise within
our suppliers, particularly on the operational side of the
business which we are increasingly looking to tap into.
Our active investor engagement strategy both drives and
informs our sustainability strategy. We very much value our
communication with both the SRI specialists and mainstream

28 - 29

PLANS FOR 2018
1. Continue retailer engagement through
Positive Growth Awards at asset level
and build the profile of the scheme.
2. Improve engagement with service
partners to identify and deliver energy,
water and waste savings.

investors and are pleased to have seen dialogue increase
over the last two to three years. We will be expecting this
to continue in 2018 alongside rising investor awareness
of potential climate change risk, the requirements of
the Non-financial reporting regulations (NFRR) and the
recommendations of the Task force for Climate related
Financial Disclosures (TCFD).

REDUCING OUR TENANT CONTROLLED EMISSIONS
THROUGH PARTNERSHIPS WITH OUR RETAILERS
We have no direct control over the use
of utilities in the tenanted areas of our
managed assets but we do have a level
of influence. Furthermore, we are of the
view that the emissions from these areas
within our portfolio are too significant to
ignore. We are therefore working with
our tenants to ensure their space within
our assets operates as efficiently as
possible. Benefits in the form of reduced
running costs flow directly to them making
good business sense.
We use a number of approaches
to do this:
•

Sustainability clauses in our leases

•

Energy efficiency standards in our fit
out guides and retail delivery process

•

Centre level engagement through our
Positive Growth Awards

•

Corporate level engagement through
a Retailer Forum

•

Designing assets to be as carbon
efficient as possible

3. Extend dialogue with key investors and
JV partners on Net Positive.
4. Extend updated Supply Chain survey
to France and Ireland.

Leases agreed with retailers at Elliott’s
Field Retail Park, Rugby include
agreements to achieve minimum energy
performance standards in their fit out
to ensure the scheme can maintain its
carbon neutral status for regulated
energy over its life time. This has
significantly reduced the energy demand
of each retail unit and has ensured that
all electricity demands will be balanced
by the renewable energy generated on
site. This market-leading initiative has
demonstrated what retailers can achieve
through good fit out and the benefits
that flow to them. We will be monitoring
performance at the site during 2018 and
will share outcomes over the course of
the year.
This built on our work with Costa on the
EcoPod where operational costs are
significantly below those of a standard
Costa unit. We produced a second
EcoPod for Costa this year at Parc Tawe
in Swansea.

For more information on the Costa EcoPod
see the Positive Places pages of our
website: sustainability.hammerson.com
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CHALLENGE AND INNOVATE

NET POSITIVE DESIGN CHALLENGE

2017 PERFORMANCE
TARGET

Table 0.10

2017
STATUS

OUTCOME

Deliver net zero carbon, BREEAM
Outstanding retail park

Elliott’s Field Retail Park, Rugby Phase 2 delivered as
BREEAM ‘Outstanding’ and zero net carbon scheme

Deliver one further Eco-Pod

The second Cost Eco-Pod opened for
trading at Parc Tawe in Q4 2017

The challenges presented by climate change and our
depletion of natural resources are significant. Resolving
them will require a drive for real innovation. Our Net
Positive targets are a clear statement of our intent in this
area and we will continue to look to work with the most
innovative people and companies across our sector to
deliver them.

We have already demonstrated what can be achieved
through taking this approach and we will continue to look for
the best opportunities to ensure our new and existing assets
are fit for the future.

CASE STUDY
Challenge &
Innovate

A successful project starts with a welldefined brief and this is particularly
the case for a project that is part
of a target as challenging as Net
Positive. Articulating clearly what we
want and key areas of focus provides
suppliers with the necessary direction
to encourage the level of creativity
needed to move beyond a ‘business as
usual’ response. To help us develop our
own thinking on key areas of focus and
what we might look for, we brought in
some expert help.
We commissioned four consultants to
come up with what they considered to
be pushing the boundaries of designthinking in the key areas that will enable
a shopping centre to make substantial
progress to becoming net positive.
The consultants were asked to challenge
current shopping centre design and
business as usual thinking and take the
opportunity to get creative.

PLANS FOR 2018
30 - 31

1. Explore potential for battery
technology linked with PV.

At a workshop held to explore the findings, some key themes emerged.

Changing patterns of energy demand and supply were a common thread
but the open nature of the project enabled more radical solutions to be
explored such as:

2. Explore the potential for Power
Purchase Agreements across the
UK portfolio.
3. Trial at least one asset level innovation
environmental project.
4. Identify at least one innovative material
for trial at Brent Cross, London.

•

Rethinking building shape completely to design-in daylight

•

Incorporating bioluminescence for lighting

•

Creating materials banks and exploring different approaches to
procurement and delivering of services for example buying or
providing lighting as a service.

The work generated useful insight and new thinking which we can reflect
across other projects. Next steps will be to develop a Net Positive design
brief including a process for option evaluation for on development projects
being worked up from 2018 onwards.

Nicétoile, France

Hammerson Positive Places
Our sustainability vision is to
create retail destinations that
deliver net positive impacts
economically, socially and
environmentally.
Positive Places is our strategy
for making that happen.

If you have any questions about
our sustainability strategy or
the information contained within
this document please contact the
Hammerson Sustainability Team at:
sustainability@hammerson.com
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